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Abstract
Banking services are limited to a given set; hence they cannot cater to the needs of all segments. SHGs are essential drivers

to enhance financial activities across a number of countries in which women can initiate business activities which can lead

to self employment leading to social and economic empowerment.. Entrepreneurship is a process of identifying and organising

a business venture, sourcing and organising the required resources and taking both the risk and rewards associated with

the venture. SHGs are a powerful way under under which women voluntarily create a group with an intent to carry on

mutual business operations with the principle of saving and  carrying on  economic activities for mutual benefit. Women

owned businesses are important for any economy of almost all countries. To give thrust to economy of developing countries

women entrepreneurship is an essential condition. The ojective of the study is to find out the factors that influence the

formation and continuance of Self-help groups for entrepreneurship and study the strengths and limitations of the Self-help

groups structure. This study has been conducted on secondary data sources such as research papers, journals, magazines,

books and articles. Findings of the study shows that education, innovation, creativity, motivation, low cost, adopting to

change, good customer relations, catering to customer needs, desire to succeed and independent operations are main

strengths of self help groups. Lack of confidence, lack of education, irregularities in savings, lack of interest of members,

non-repayment of loans, lack of marketing abilities among member are some limitations of the self help groups.
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1. INTRODUCTION

The concept of self-help groups and

entrepreneurship development is considered as one

of the most effective tool for economic empowerment

of low-income groups, specially the poor.

Entrepreneurship plays an important role in the

economic growth and development of nation. It is a

purposeful activity, which includes initiation, promotion

and distribution of wealth and service. Friar & Meyer,

(2003), economic growth and job creation that

improves the quality of life of individuals, families,

communities and national economic development are

important source of these activities. Reynolds, Hay &

Camp, 1999; Henderson, (2002), entrepreneurial

activities can increase the Gross Domestic Product

(GDP), employment opportunities, increase people’s

income and wealth, and bring forward the local

population closer to the global economy. In recent

years, number of women who tried entrepreneurship

has exhibited successful entrepreneurship skills.

According to Pitoska & Charitoudi, (2011), the world

that witnessed a constant growth of women

entrepreneurship and their contributions to the national

economic growth and employment for low-income

groups.
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2. OBJECTIVE OF THE STUDY

1. The objective of this study is to identify the

success factors of self-help group with

reference to entrepreneurship.

2. To find out the strengths and limitations of self

help groups with reference to

entrepreneurship.

3. METHODOLOGY

The study is exploratory and based on

secondary sources of information. These includes

various reports of NABARD, Microfinance sector

report 2012-13, books, journals, CMR ( Centre of

Microfinance Research) report, newspaper articles

and other sources.

4. LITERATURE REVIEW

(a) Concept of Self-Help Groups :

NABARD (2005-2006), report says that the SHGs

microcredit progress in India was first developed

through the Self-help Affinity Groups facilitated by the

Mysore Resettlement and Development Agency

(MYRADA) in 1985. In view of the fact that more

than two million self-help groups have been formed

crosswise the country According to the Planning

Commission of India, a Self-Help Group (SHG) is a

self-governed, peer controlled, small and informal

association of the poor, with an average size of 15

people, usually from socio-economic homogeneous

families, organized around savings and credit activities.

Tamilnadu Corporation for Development of Women,

TNCDW,(1999), defines the concept of self help

groups as a “small, economic, homogenous and affinity

groups of rural/urban poor, voluntarily formed to save

and contribute to a common fund known as group

corpus to lend money to the members as per group

decision and for working together for social and

economic upliftment of their families and community”.

Self-help groups are self financed and financed by

microfinance institutions (MFIs). MFIs provide loans

to low income households and very poor family who

have no idea for income generation for their current

and  future requirements. The concept of women

development connected with entrepreneurship and self

help groups because SHGs promote women to take

active part in socioeconomic development of our

nation.

(b) Concept of Entrepreneurship :

Entrepreneurs have creativity for their own development

and take risk for starting own enterprises. Everyone

who is passionate about thinking for starting business

can become an entrepreneur. Good entrepreneurs must

have force, determination, the capability to complete

tasks, and be prepared to work hard. They should be

able to set both short- and long-term goals.

Entrepreneurship acts as a very powerful tool of

developing a country. Sunil Kr. Saikia (2012 Yojana

magazine) said that in India, Small Industry Extension

Training Institute (popularly known as SIET Institute,

Hyderabad), had first introduced the efforts for

developing entrepreneurship in India. The

entrepreneurship development is in fact a key to achieve

overall economic development. The process of

entrepreneurial development focuses on training,

education, reorientation and creation of conducive and

healthy environment for the growth of enterprise (Desai

2010). Singh and Jain (1995) identified determinants

which have an impact on group development, namely,

the full participation of the entire members,

homogeneity among members, and transparency in

group all operations and implementation.

(c) Self help groups and entrepreneurship:

The SHGs taking financial aid and various schemes

through formal and informal agencies like DRDA

(Department of Rural Development Agriculture),

ATMA (Agriculture Technology Management Agency).

Self-help groups and entrepreneurship are having

symbiotic relationship with each other for improvement

in life of an entrepreneur.  If these two tools of

economic development are combined together for

promotion of microenterprises they give a steady

growth path to the country for raising economic growth

and gross domestic products. Entrepreneurs joined

hands with self help group strength for getting training,

motivation and management skills for how they can

start their microenterprise and small business, how they

can get profit and initiatives for development of their

business and enterprise. Banks give loans to the

government registered SHGs in support of their
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growth. As per view of Chatterjeev, Atonu,(2011).

Microfinance thrived in India both as NGOs led activity

as well through government scheme of bank linking of

self-help groups.They also received training and

development programmes for members for their future

progress.

5. SHGS FOR ENTREPRENEURSHIP

India is an developing nation and considering

the same we can say that it  s development is based on

development of the poor and low-income households.

For development of the country. Microfinance has

become as an important tool of economic growth,

poverty reduction, employment generation and

empowerment of the women with help of the self-help

groups. Self help group members having greater

potential to start a small business and establish it for

future security and income generation. Rashmi Singh.

(2012) noted that Programme of empowerment like

Stree Shakti literally meaning woman power is a visible

name today adopted by some NGOs as their brand

names, as some government programmes and

initiatives. Chatterjee. M., Dasgupta (2013) identifying

success story of “Mumtaj Biwi” that how could social

media helps to become an entrepreneur with help of

self-help groups. There have been many achievement

stories of the poor SHG members showing

commendable entrepreneurial qualities to come out of

the fierce circle of poverty and gratitude with the help

of SHGs. The fabulous impact on the social status of

the poor rural women becoming bread earners of their

households through the instrument of SHGs has been

highly commended by many researchers.

Rekha Goankar (2001), concluded that the

faction of SHGs can significantly contribute towards

the poverty reduction and removal of unemployment

and can lead in social renovation in economic

development and change in the society. M. Anjugam

and C. Ramasamy (2007), identified that social

backwardness, indebtedness and presence of other

microcredit programmes in the same or nearby villages

have a significant positive influence on women’s

participation in this programme. Gupta (2007),

mentioned that SHGs have become most effective tools

for women empowerment. The confidence level of

women members of SHGs has increased. Gladis Mary

John (2008) found that membership in SHG developed

a great confidence in the mind of majority of women.

Members are desirous to succeed in day-to-day life.

Kumar A. (2009) observed that self-help groups may

lead to improved household-level outcomes with

respect to health, education particularly education of

the girl, child, nutrition and family planning. Lalit Kumar

Sharma (2011), has highlighted the benefits of

psychological, social and economic factors accrued

by women participating in SHGs through the article

“Self Help Group as an Effective Strategy and Feasible

Approach to Empower Women in India”. The study

concludes that SHGs having greater influence on

participation of women for decision making habits

especially in the  areas  of rural and empower them at

all level. Vetrivel S.C and Mohanasundari M. (2011)

conducted their study in Tamilnadu and find out that

SHGs movement is affecting the social dynamics of

village life as seen never before. Most women reported

that after joining self-help groups they take their own

position in family decisions and gaining social security.

Venkatesh (2012) stated that SHG has been a key

instrument for rural women’s empowerment. Masese

Chuma Benard & Kebande Rigworo Victor noted in

his study that a major strength was the need for financial

independence is an attractive feature to women

entrepreneurs. Saravana Kumar (2012) attempted to

study empowerment of women and the inculcation of

financial training and discipline amongst the poor to

influence long-term socio-economic benefits. Dr. S.N.

Kulkarni & Rahul Vyas and Nidhi Nalwaya (2013)

conducted their study in Rajasthan to examine the

change in socio economic indicators of SHG women

especially with emphasis on financial sustainability. They

found that new employment generation, increase in

wages, women rejoining workforce, improvement in

education level etc are important indicators of financial

sustainability for women SHGs. Dr. K.Rajendran &

Dr.R.P.Raya reported that NGOs are playing vital role

in the configuration of SHGs and motivating women

to join the groups and linking the groups with the banks

for microfinance. Gurveen K Sandhu (2013) said that

regular saving by SHGs members creates income and

making them independent for taking decisions and
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investments. Jain Ritu, Kushawaha R.K. and Srivastava

A.K (2003), said that the participation of women

creates confidence and awareness about SHGs. The

SHGs have inculcated a great confidence in the minds

of rural women to succeed in their day-to-day life.

S. Subramanian (2010), in his article

“Empowerment of Women through SHGs in Tirunelveli

District, Tamil Nadu- A SWOT Analysis” has identified

strengths, weaknesses, opportunities and threats by

conducting SWOT analysis of SHGs. P.K.Manoj

(2012) noted that micro enterprises under

‘Kudumbashree’ have got high potential for women

empowerment, in spite of a number of problems like

lack of skills, lack of co-operation among members,

non-availability of raw materials and marketing of

products that they face in their day to day activities.

Elliot, (1998), identified one factor that has restricted

the growth of entrepreneurship to certain communities

is caste system. Kaur (2012), discuss the challenges

that young entrepreneurs face. The entrepreneurs have

stated their opinions on stigmas of the society, cultural

problems and regulative barriers. Vishal Gupta (2011)

noted that the in India women entrepreneurs face work

family conflicts which are not faced by women

entrepreneurs in the developed countries. L. Joseph

(2005) stated that women are generally weak at

marketing their products and findings customer’s

products produced by women are dependent on

intermediary for marketing their own produced

products and finding potential customers. They also

face problems as they are dependent on intermediary

to market products outside their local areas. Mr. T.

Thileepan and Dr.K. Soundararajan (2013)  in their

study  “Problems and Opportunities of Women SHGs

Entrepreneurship in India” identified many problems

like lack of confidence, lack of education, market risk

and uncertainties, lack of information , marketing

uncertainties for women SHGs. They also provided

some suggestions for improving condition of women

SHGs and removing these obstacles in their way of

the success. Jain Ritu, Kushawaha R.K. and Srivastava

A.K (2014), said that illiteracy and shortage of funds

are main drawbacks of the self help group members.

According to Haryana community forest project

(2008), they conducted SWOT analysis of 180 SHGs.

They identified SHGs on the basis of 15 aspects of

group functioning which were their  major strengths.

The positive characteristics which almost every SHG

has are “unanimous decision making”, “undertaking

regular savings” and “taking action on social or

community issues”. These positive attributes help in

the long-term sustainability of the group. A SWOT

matrix was presented to the SHGs, on which they

noted down their strengths, weaknesses, threats and

opportunities and their visions for consolidating gains..

Raj (2007) conducted a study to ascertain the financial,

marketing and production constraints faced by women

in their enterprises; assessment of their health status,

work place facilities and to develop guidelines for

becoming a successful entrepreneur.

6. STRENGTHS OF SELF HELP GROUPS

(a) Education : Amaewhule (2000) stated that

business education encompasses knowledge, attitudes

and skills needed by all citizens in order to effectively

manage their personal business and economic system.

Souitaris et al. (2007) and von Graevenitz et al. (2010)

claim that entrepreneurship education increases the

intention of starting a new business. Education helps in

building a society free from poverty, illiteracy and

unemployment.

(b) Creativity : Naiman (2007) looks at

creativity as the process of turning new and imaginative

ideas into reality. Tracy (2007) said that Small business

owners are more creative in their work. Creativity is

the process of using private initiative to transform a

business concept into a new venture (UNDP, 1999).

(c) Motivation : Venktesh (2012) noted that

with the help of motivation, business owners attract

their customers for purchasing their products and

services. K.Rajendran & Dr.R.P.Raya said that

Motivation improves product development and

management skills for doing work in the right way.

(d) Innovation : Nivedita T. Dwivedi (2013)

said that bringing innovations in products and services

helps in increasing sales and thus increases the overall

productivity and performance of SHGs. Tracy (2007)

said that small business owners and entrepreneurs are
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good innovators for their businesses.

(e) Training and development : N.

Sreenivas, Dr. V.V.Subramanya Sarma said that

NABARD has organised several training and

development programmes for self-help group

members.

(f) Low cost : According to Gupta (2013),

with the help of micro financial products and services

self-help, group members become small business

owners at a very low cost. Microfinance institutions

provide loan to SHGs at a very low cost and that helps

SHG members to become successful entrepreneurs.

(g) Good customer relations : Tanya (2013)

said that when members of  a SHGs are friendly with

their customers, then it results into long term business

relationship between them. In order to maintain better

customer relations, SHGs offer products as per

customer’s needs and requirement.

(h) Regular savings : A. Arun Kumar &

Uday Kumar Kalva (2014) says that doing regular

savings by women SHGs members helps in creating a

habit of saving among women has and boosts their

confidence level. Anasuya Sengupta (2013) said that

Regular savings by self-help groups is beneficial and

helps them in portfolio investment, starting new business,

daughter’s marriage and in their children’s education.

(i) Risk takers : Self-help group members

should be risk takers for success of their small

businesses for gaining profit in the future. According

to Amesi and Apokami, (2014), An SHG member is

one who organizes and manages a business and

assumes the risk of the enterprise.

(j) Readiness to adopt change : Kumar and

Kalva (2014) said that with the help of SHG’s, we

could build women entrepreneurs by starting up new

firms, while running a business activity, the women

members should be  ready to adopt the change

according to market conditions in order to increase

productivity of business.

(k) Good participation of women : Dr. S.N

Kulkarni & Ashalata Sonawane (2011) in their study

stated about the important  role of women’s in

increasing the economy of the country through their

participation in SHGs. Sonawane (2011) said that

participation of women’s in SHGs  helps in increasing

economic wellbeing of the country. Participation of

women in self-help groups creates good environment

for getting training, education and skill development

program for starting a small business.

(l) Cater to customer needs : Self-help

group members are Small business owners have which

should proper knowledge about their customer needs

in order to cater their demand efficiently. Any business

should always ready to remain modify their products

and services in response to their customers preferences.

(m) Desire to succeed : Gladis Mary John

(2008) found that membership in SHG inculcated a

great confidence in the mind of majority of women’s

and a  desire to succeed in their day-to-day life .They

have no fear about what will happen in future. This

makes them work harder, better, capable enough to

earn money for the proper well being of ready to raise

capital for their families.

(n) Independence : Gupta (2013), says that

independence is another important and powerful

strength of the self-help group member. As they are,

free to take decisions and take risk for their small firms.

One survey conducted by Tanya (2013), about small

business owners showed that 38% of those who left

their jobs at other companies said that  their main reason

for leaving job was that they wanted to be their own

bosses. Gurveen K Sandhu (2013) said that SHGs

participation creates independence among members

for taking decisions.

7. LIMITATIONS OF SELF HELP

GROUPS

(a) Lack of awareness among members :

Meenu Goyal & Jai Prakash (2011), said that some

members are not aware about new schemes for self

help group members. Self-help groups provide

motivation to member for doing income-generating

activities, which help them in earning.

(b) Irregularities in savings or poor

savings : Ritu Jain, R.K. Kushawaha & A.K

Srivastava (2014), said that poor saving by SHGs
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members are main drawbacks of Self-help groups.

Irregularities in saving become an obstacle for self-

help group member’s development and economic

growth.

(c) Non-repayment of loans : Sanjay Kanti

has found out in their study that Non-repayment of

loan is a big weakness of self-help group members.

Non-repayment of loan is critical problem for success

and development of SHGs.

(d) Lack of confidence : T. Thileepan & K.

Soundararajan (2013), found out in their study that

lack of confidence among self-help group members is

not good for their own business and groups proper

functioning.

(e) Lack of education : Lack of education is

very common weakness of the self-help group

members. Education is important for every self-help

group member for better knowledge and understanding

of business. Therefore, lack of education becomes an

obstacle in the success path of self-help group

members.

(f) Illiteracy : According to Ritu Jain, R.K.

Kushawaha & A.K Srivastava (2014), most of the

Poor people who live in backward areas are illiterate.

Now-a-days for starting any new business, education

is very  important and thus illiteracy becomes a major

obstacle in the success path of SHGs.

(g) Lack of marketing abilities among

members : L. Joseph (2005) stated that women are

generally weak at marketing their products and findings

potential customers for their products. Therefore,

products produced by women are dependent on

intermediary for marketing from outside their local

areas. P.K. Manoj (2102) noted that marketing of

products is big problems for self-help groups.

Therefore, this is very complex condition for the self-

help group members for marketing of their products.

(h) Lack of time and co-operation among

SHGs members : According to Babulal Misra & Dr.

Manesh Chowbey, Co-operation and time is very

necessary for establishing business enterprises.

However, lack of time and lack of co-operation

between self-help group members is not good for the

success and sustainability of self-help groups.

(i) Village politics : According Haryana

forestry project that Village politics is a very huge

obstacle for the overall development and success of

self-help groups.  APMAS (2006) noted that due to

politics, SHGs are showing dropout’s .Because village

pradhan and jamindar don’t want that poor  people

go outside the village  for taking loan.

(j) Lack of practical knowledge and skills :

P.K Manoj (2012) noted that micro enterprises under

‘Kudumbashree’ are facing number of problems like

lack of skills, lack of co-operation and non-availability

of raw material in their day-to-day activities. Lack of

practical knowledge and skills are main obstacle in

the way of starting a microenterprise. Therefore, there

is need for practical knowledge and skills by SHGs

members.

(k) Delay in obtaining credit facilities :

According to CMR report, self-help groups have a

right to obtain credit from the microfinance institutions.

However, due to delay in providing credit facilities to

SHGs, they become demotivated and hesitate to join

self-help groups in future.

(l) Caste and religion : P. Vinayagamurthy,

Dr. P.K. Muthukumar.(2013), noted that Caste and

religion is an another obstacle in the  success path of

self help groups because members are not willing to

work together in a team. Elliot (1998) said that caste

and religion have a negative impact on SHGs success.

So, if we want to see more successful self-help groups

then we has to remove this biasness from the society.

(m) Cultural problems : Kour (2012), said

that small entrepreneurs face cultural problems for

establishment of enterprise and production of products.

8. ANALYSIS AND DISCUSSION

Microfinance and its impact have received

considerable attention over the last few decades, with

most studies confirming a positive impact on the

customers. The provision of credit to the poor has

proved to be a powerful tool in economic and

sustainable development of the country. Self-help

group’s concept is very successful in present era for

the development and growth of all women who reside
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in rural areas. The provision of credit through self-help

groups to the poor has proved to be a powerful path

in economic development and sustainable growth of

the country. Self-help groups provide a pathway for

development of entrepreneurship and helps in

becoming a successful entrepreneur. The findings of

the study shows that lack of confidence,  lack of

education, non repayment of loans, irregularities in

savings and lack of marketing skills among SHG

members are some of the limitations of the study. These

limitations can be removed with special programmes

and schemes for betterment of women. Education,

innovation, creativity, motivation, low cost, readiness

to adopt change, good customer relations, cater to

customer needs and desire to succeed is main strengths

of self-help groups. These strengths are opportunities

for further development and continuous growth of self-

help groups. Self-help groups have became a pillar of

growth and development of women who has been

access credit through this model. Self help groups

provides chance to the women to participate in the

more and more entrepreneurial activities in order to

gain the socioeconomic benefits and sustainable

developments of the businesses which they are owned

by themselves.

9. CONCLUSION

Self-help groups (SHGs) play a very crucial

role in the economic and social progress of the country.

SHGs also play a very important role in the life of

various women members by uplifting their social status

and bring economic well-being in their lives. With the

help of literature review, the study concludes that SHGs

are important in developing and enhancing

entrepreneurship skills among members. The study also

revealed that SHG members gain wide knowledge

through education, training and management skills to

pursue their business career. Because of active

participation in SHGs, the members are able to think

logically, communicate clearly and do business with

confidence. Women’s participation in Self Help Groups

has definitely created a tremendous impact on the life

style of poor women and has empowered them at

various levels. The SHG members not only became

empowered as an individual but also as members of

their families, community and the society as whole.

Thus, we can say that SHGs are successful in

developing new entrepreneurs in the society that leads

to overall development of the nation. SHGs also play

an important role in poverty reduction, income

generation and empowerment of women in the country.

REFERENCES

1. Amaewhule, W. A. (2000). An introduction to vocational education and administration. Nigeria: Springfield

Publishers.

2. Angel Anila.A (2012), Women Entrepreneurship through Self- Help Groups : A case Study of Tirunelveli

District, Tamilnadu International Journal of Research in Commerce , Economic Management, Volume

No.2, Issue No.2, February, Pp: 93-96.

3. Anjugam, M. & Ramasamy, C. (2007). Determinants of Women’s Participation in Self-Help Group (SHG)-

Led Microfinance Programme in Tamil Nadu. Agricultural Economics Research Review.Vol. 20. July-

December 2007 pp 283-298.

4. APMAS, 2006, Self Help Groups in India: A Study of the Lights and Shades. Retrieved from http:/

www.edarural.com.

5. APMAS. (2009). Report on Situation Analysis of Self-Help Group Movement in Bihar: APMAS, Hyderabad.

6. Article: Oliveira, Bento., Dr. João. Peghini, Patricia. Mendonça, Bueno., Moro, Juliana. Menck, Martins.,

Carlos , Andre, Dr.(2014), Entrepreneurial Attitudes: Comparing Independent Business’ Owners With

Franchisees.

7. Baruah, Kr., Achintya, Shri. Entrepreneurship: Concept and Definition, Ministry of Industry, Department

of SSI & ARI.



60 Journal of Commerce & Trade

Oct. 2015  Vol. X No. 2    IMPACT FACTOR 3.860    ISSN (P) : 0973-4503    ISSN (E) : 2454-1702     RNI : UPENG 2006/17831

www.jctindia.org

8. Basu, Priya.  & Srivastava, Pradeep. (2005). ‘Exploring Possibilities Microfinance and  Rural Credit

Access for the Poor in India’, Economic and Political Weekly. Vol: 40(17): pp1747 – 1756.

9. Benard. Masese., Chuma &Victor,  Rigworo ., Kebande.  (2013).SWOT analysis of growth of women

entrepreneurs in dar es salaam. Academic research international ISSN-l: 2223-9553, ISSN: 2223-9944.

Vol. 4 No. 1 January 2013.

10. Book by Ajay Tankha (2012), Banking on Self Help Groups  Twenty Years on Sage Publications India Pvt

Ltd, New Delhi.

11. Chakraborty, Sudip & Dey, Nikhil., Bhusan. (2013). Entrepreneurship Development through Micro Finance

in Assam. IJSR – International journal of scientific research. Volume: 2 Issue: 2 Feb: 2013 ISSN No.

2277-8179.

12. Chatterjee. M., Dasgupta (2013).Social Media: Tool for Empowering Rural Women.Yojana. Social Media.

May 2013.Pp53.

13. Chatterjeev, Atonu. (2011). Regulating microfinance institutions. Kurukshetra. Vol. 60, No.1, Nov.2011,Pp

39.

14. Chio, Mh., Mozhui.  & Dutta, Papiya., (2014). SHG as a Tool to Improve the Socio-Economic Conditions

of Women: A Study on Nagaland. Journal of International Academic Research for Multidisciplinary Impact

Factor 1.393, Issn: 2320-5083, Volume 2, Issue 3, April 2014.

15. Das, Kanti. Sanjay. (2012), Ground Realities of Self Help Group –Bank Linkage Programme: An Empirical

Analysis, IJRSS. Volume: 2, Issue: 2. ISSN: 2249-2496.

16. Elliot, J. (1998). Held Back by Hindu Gods? New Statesman, 127 (414), pp.28.

17. Fatimah Hassan, Aznarahayu Ramli1 & Nasina Mat Desa (2014), Rural Women Entrepreneurs in Malaysia:

What Drives Their Success? International Journal of Business and Management; Vol. 9, No. 4; 2014

ISSN 1833-3850 E-ISSN 1833-8119.Published by Canadian Centre of Science and Education.

18. Gaonkar, R., Rekha. (2004). “Role of Self Help Groups in Empowerment of Women”. www.ruralfinance.org.

19. Ghosh, D.,K. (2005).‘Intervention in Poverty Alleviation-Scope and Reality’ in S.B. Verma and Y.T.

Pawar (Eds), Rural Empowerment through SHGs, NGOs and PRIs), Deep & Deep Publications,  New

Delhi.

20. Gladis, Mary., John. (2008). “Women Empowerment through Self Help Groups”, Southern Economist,

March.

21. Government of Tamil Nadu (2003). “Tamil Nadu Human Development Report,” Social Science Press,

New Delhi.

22. Govt. of Harayana, 2007, Haryana Community Forestry Project. Self-Help Group Capability Assessment,

Forest Department, Govt. of Haryana.

23. Goyal, Meenu. &  Parkash, Jai.(2011). Women Entrepreneurship in India-Problems and Prospects. Zenith

International Journal of Multidisciplinary Research Vol:1 Issue: 5, September 2011, ISSN 2231- 5780.

24. Gupta, S (2007): “SHGs effective tools for women empowerment,” Development Projects.

25. Gupta, Tanya. (2013). SWOT Analysis of Small Scale Industries in India,  International Journal of

Management and Social Sciences Research (IJMSSR) ISSN: 2319-4421 Volume 2, No. 1, January 2013.

26. Harper, Malcolm .(2002).‘Promotion of Self-Help Groups under the SHG Bank Linkage Programme in

India’, NABARD, Mumba.

27. Haryana Community Forestry Project Forest Department (2008), Government of Haryana by Joseph

Viruthiyel with Göran Jonsson.

28. Jain Ritu, Kushawaha R.K. and Srivastava A.K (2014), “Self help groups for promotion sustainable



61Journal of Commerce & Trade

Oct. 2015  Vol. X No. 2    IMPACT FACTOR 3.860    ISSN (P) : 0973-4503    ISSN (E) : 2454-1702     RNI : UPENG 2006/17831

www.jctindia.org

livelihoods and income security among rural women in India”. EPRA International Journal of Economic

and Business Review. ISSN: 2347 – 9671. Online Journal.

29. Jain Ritu, Kushawaha R.K. and Srivastava A.K., Socio- Economic impact through self help groups,

Yojana (July), 47(7), 11-12 (2003).

30. Jayammal, G. (2008). Problems of women entrepreneurs in Coimbatore. Journal of Arts Science &

Commerce Hyderabad, 2(1).

31. Joseph, L. (2005), “Inter-city marketing network for women micro – entrepreneurs using cell phone:

Social capital brings economic development”, An initial survey of the foundation of occupation development

(FOOD).

32. Kumar, A., Arun .Kalva, Kumar., Uday (2014). Women’s Participation in Economic Development of

India Through Self Help Groups (SHG’s). Journal of International Academic Research for Multidisciplinary.

Impact Factor 1.393, ISSN: 2320-5083, Volume 2, Issue 5, June 2014.

33. Kumar, Saravana. (2012), “ Self- Help Group in Socio-economic Transformation with Special Reference

to Coimbatore”, International Journal of Research in Commerce, Economic and Management, Volume

No.2, Issue No.9, September, Pp:87-93.

34. Kumar. A (2009), “Self-Help Groups, Women’s Health and Empowerment: Global Thinking and Contextual

Issues”, Jharkhand Journal of Development and Management Studies, Vol.4 No.3 Pp: 2061-2079.

35. Manoj P.K., (2010), “Microfinance for Economic and political Empowerment ofwomen in India: A study

with focus on “Kudumbashree” experience in Kerala”, Economic Impact of Political Empowerment of

Women in India, Global Research Publications, New Delhi.

36. Mishra, Archana. (2013). Sustainability of Self Help Groups in India, IJRIM Volume 3, Issue 10 (October

2013) (ISSN 2231-4334).

37. Murty, Dr. Avn., Kiran, Dr.Tapesh.(2013). Micro Finance- A Tool to Serve the Poor (A Study on Global

and Indian Scenario). IJRDTM – Kailas ISBN No. 978-1-63041-994-3. Vol.20. Issue 08. 2013.

38. Naiman, L. (2007). Creativity at work. www.creativityatwork.com.

39. Oommen, Usha. and A. Meenakshi sundararajan, Microfinance and self-help groups the way ahead

(with special reference to Kanyakumari district).

40. Palaniappan, G. Ramanigopal, S., C. & Mani, A.  (2012), A Study On Problem And Prospects of Women

Entrepreneurs With Special Reference to Erode District. IJPPS, Volume2, Issue 3, ISSN: 2249-5894.

41. Prakash., M. (2013).Self Help Groups And Women Empowerment with Special Reference to Jimmandiyur

Village of Pochampalli Taluk. International Journal of Advanced Research in Management and Social

Sciences. ISSN: 2278-6236 March 2013.

42. Rajendran, K. & Raya, R., P. “Role of Non-governmental Organisations in microfinance through SHGs –

A study in Vellore district of Tamilnadu”. Researchers world. Journal of Arts, Science & Commerce. E-

ISSN: 2229-4686. ISSN: 2231-4172.

43. Reji, Dr. (2013). Economic Empowerment of Women Through Self Help Groups In Kerala. International

Journal of Marketing, Financial Services & Management Research. ISSN 2277- 3622 Vol.2, No. 3, March

2013. www.indianresearchjournals.com.

44. Saikia, Kr., Sunil.(2012). Entrepreneurship Development- Key to Socio Economic Growth. Yojana.

December (2012). Pp.39.

45. Sandhu, K., Gurveen.(2013). A Study of Norms and Functioning of Self Help Groups (SHGs) in Punjab.

Journal of Business Management & Social Sciences Research (JBM&SSR) ISSN No: 2319-5614 Volume

2, No.8, August 2013.



62 Journal of Commerce & Trade

Oct. 2015  Vol. X No. 2    IMPACT FACTOR 3.860    ISSN (P) : 0973-4503    ISSN (E) : 2454-1702     RNI : UPENG 2006/17831

www.jctindia.org

46. Sengupta, Anasuya. (2013), Bandhan’s Targeting the Hard Core Poor Program, A qualitative study on

participants’ ascent out of extreme poverty. BRAC Development Institute June 2013.

47. Sharma, K., Lalit.  (2011). “Self Help Group as an Effective Strategy and Feasible Approach to Empower

Women in India”, Mangalmay Journal of Management & Technology, January-June, Volume: 5,

Number: 1.

48. Singh , Rashmi. (2012). Stree shakti.Yojana. women empowerment. June 2012. Status of Microfinance in

India 2012-2013.

49. Singh K, Jain TSR (1995). Evolution and Survival of SHGs: Some Theoretical Proposition and Empirical

Evidences Working Paper 4. Bankers Institute of Rural Development, Lucknow.

50. Singh, Shweta., Ruivenkamp, Guido. & Jongerden, Joost. (2011), A State of the Art of Self Help Groups

in India. © Kamla-Raj 2011. J Hum Ecol, 36(2): 91-102 (2011).

51. Sreenivas, N. &  Sarma, Subramanya. V., V. Dr. “Training as a Catalyst of Sustainability of SHG’s: A

Study”.

52. Subramanian, S. (2010). “Empowerment of Women through SHGs in Tirunelveli District, Tamil Nadu - A

SWOT Analysis”, Prabandhan: Indian Journal of Management, March, Volume: 3, Number: 3.

53. Tankha, Ajay. (2012), Banking on Self Help Groups: Twenty Years on, Sage Publications India Pvt Ltd,

New Delhi.

54. Thileepan, T. & Soundararajan, K.(2010). Problems and Opportunities of Women SHG Entrepreneurship

in India. International Research Journal of Business and Management – IRJBM ISSN 2322-083X.

55. Third Sector Organisations at The Local Level – Self-Help Groups.

56. Tolosa, Bezabih. Assessing The Socio-Economic Impact of Self Help Groups: A Case to Ethiopian Kale

Heywet Church Nazreth Integrated Urban Development Project.

57. UNDP (1999). Entrepreneurship development. Essentials 2 UNDP Evaluation office.

58. Vetrivel, S.,C. & Mohanasundari, M.(2011). Self-Help Groups: Women Empowerment and Social Security

in Tamilnadu. Advances in Management.Vol: 4 (3) March (2011).

59. Vinayagamurthy, P.  Muthukumar, K. P., Dr. (2013),  Impact of Self Help Groups on Women Development

in Salem District, International Journal of Humanities and Social Science Invention ISSN (Online): 2319 –

7722, ISSN (Print): 2319 – 7714, Volume 2 Issue 11 ? Novemberr. 2013? PP.45-53.

60. Xavier, Tomas. Filipa D. Vieira and Cristina S. Rodrigues (2014), Project EmpreedeTIMOR. How to

Promote Entrepreneurship among Students?. Proceedings of the 2014 International Conference on Industrial

Engineering and Operations Management Bali, Indonesia, January 7 – 9, 2014.

61. www.epratrust.com

62. www.ijhssi.org.


